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overview breakdown
TOTAL

new FACEBOOK FOLLOWERS 104

FACEBOOK PAGE reach 91,356

 new INSTAGRAM FOLLOWERS 201

INSTAGRAM PAGE REACH 9,160

WEBSITE VIEWS 101,096
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Website
Users

Where Are our users from?

Average engagement timeViews

15,999 37s102,024

We received views from across the globe, with users from over 110 countries coming to our website. 

top cities
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Website
APRIL'S most viewed pages

These website insights provide a strong indication of visitor intent and trip planning behaviour, which can 
be used to determine the region's economic benefit. While page views do not equal physical visitation, high-
performing pages like "Places To Stay" (6,280 views) and key event listings such as the Harvey Show (2,421 
views) act as reliable proxies for travel considerations and can be translated into estimated amount of visitors.
For example, assuming ~70% of users are engaged, and a 5-8% conversion rate, these two pages alone could 
generate approximately 410 visitors to the region. 

When paired with a conservative average spend of $180 per visitor, this equates to an estimated $73,000 in 
regional expenditure driven from just these pages. This highlights the website's role as a key conversion tool, 
not just an information source.
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Website - Blog posts
Visit website - blog

invest and corporate website - blog
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Social Media - Facebook

Social Media - Instagram

4,924

91,365

1,652

187,228

55,336

966

2,871

111,5

171

104

31

1,575

Total Reach

Total Page Reach

Total Accounts Engaged

Total Page Views

Total Views

Total Page Visits

Total Content Interactions

Total Post Interactions

New Followers

New Followers

Pieces of Content Shared

Link Clicks

   238.9%     148.3%     154.9%

  50.7%  11.8%  203.3%

   28.6%

Statistics compared to March 2026

 19.3%   4.7%

 9.1%
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Top performers social media
facebook

Views 116,037	
Reach 66,135
interactions 179	

instagram

Views 38,600	
Reach 27,582
interactions 1,208	
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TOP TOURISM TOWN AWARD
The town of Harvey was shortlisted for WA's Top Tourism Town Award in the Small Town category on April 1.

Public voting opened on April 3 and closed on May 1. To encourage voting, we ran a small campaign to get the 
word out. 

social media campaign

website blog
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Newsletter blast

posters
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coverage
RAC
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coverage
RAC

The RAC Horizons article provides valuable exposure to the Harvey Region by promoting local businesses to a 
large audience. The magazine was viewed by 298,000 readers in December 2025. If we estimate around 100,000 
people have read the article, this level of coverage would typically cost Around $3000 in advertising, or an 
estimated $6,000 - $9,000 with additional social media coverage. 

If even a small percentage of readers (around 1%) are inspired to visit, this could bring approximately 1,000 visitors 
to the region. With each visitor spending around $180, this could generate around $180,000 in local economic 
benefit. 

Overall, these articles show how media coverage can translate into real visitors to the region. 
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coverage
australian traveller

Australian Traveller continues to be a leading domestic travel platform in 202, reaching a substantial and highly-
engaged audience across multiple channels. Its digital platform attracts approximately 226,000 monthly users, 
supported by a quarterly print circulation of 25,000, and EDM subscriber base of 89,000, and a strong social media 
presence of 142,000 Instagram followers and 102,000 Facebook followers. In the current travel media landscape, 
where advertising spend has increased by 12% year-on-year, this multi-channel reach represents a high-value 
promotional environment.

Based on these audience figures, the combined coverage delivers an estimated base advertising value of $12,350 
across print, digital, and social placements. When applying a standard PR multiplier for added credibility and 
influence of editorial content, the total estimated public relations value rises to $37,050. 

In addition, the inclusion of a linked Instagram post further strengthens this impact, contributing an estimated 
$6,000 in PR value. 

This higher valuation reflects Instragram's strong performance in the travel industry, where high engagement rates, 
content "saves," and direct referral traffic indicate genuine travel intent. Collectively, this coverage demonstrates 
a significant promotional and economic opportunity, reinforcing the role of trusted media platforms in driving 
awareness, consideration, and potential visitation to the region. 
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small town spotlight feature
RAC Horizons visited Harvey in March 2026 as part of their Small Town Spotlight series they run on their YouTube 
as well as their Horizons magazine that gets delivered every quarter. 

Harvey's feature, delivered via video and digital platforms, provides valuable multi-channel earned media exposure 
for the region - reaching a state-wide audience interested in travel and regional exploration.

Applying a conservative earned media approach, a feature of this nature can be valued at approximately $3,000 - 
$5,000 in base advertising value, increasing to $6,000 - $15,000 when factoring in the higher trust and influence of 
editorial storytelling. 

Using a modest 1% conversion rate from audience to visitation, this exposure has the potential to generate 
anywhere from 100 to 1000 visitors, equating to an estimated $18,000 - $180,000 in regional expenditure.

This demonstrates how destination storytelling through trusted third-party media not only builds awareness, but 
can translate into measurable visitation and economic benefit for the Harvey Region.


