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Monthly Breakdown

OCTOBER NOVEMBER DECEMBER TOTAL

new FACEBOOK
FOLLOWERS

20 13 18 51

FACEBOOK PAGE
reach

25,456 31,690 2,246 59,392

 new INSTAGRAM 
FOLLOWERS

48 26 36 110

INSTAGRAM PAGE
REACH

3,757 4,913 1,608 10,278

WEBSITE VIEWS 21,575 19,633 14,083 55,291
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Website
Users

Where Are our users from?

Average engagement timeViews

24,775 49s55,291

We received views from across the globe, with users from over 100 countries coming to our website. 

top cities
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Website
top 10 most viewed pages

things to note:
Our website views are trending upwards despite a worldwide trend of reduced website views due to the use of 
AI platforms such as Google Overlay and ChatGPT. 

We are currently investigating how to obtain data on this to report as well. 

This data indicates the strong interest in events in our Region with both the Brunswick Rodeo and Brunswick 
Show being amongst the most viewed pages across our website.

It also showcases the desire for caravan and camping as a form of holidaying with five searches relating to this 
category.
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Website - Blog posts
Visit website - blog

invest website - blog
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Corporate website - blog
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Social Media - Facebook

Social Media - Instagram

8760

85,402

584

51,796

49,183

2,798

1,307

251

110

176

72

1,078

Total Reach

Total Page Reach

Total Accounts Engaged

Total Page Views

Total Views

Total Page Visits

Total Content Interactions

Total Post Interactions

New Followers

Total Followers

Pieces of Content Shared

Link Clicks
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Top performers social media
Top organic Post - facebook

Views 852	
Reach 4,082
interactions 30	

Top ORGANIC Post - instagram

Views 3,512
INTERACTIONS 27	

Top PAID Post

Views 38,200	
reach 25,777
post engagements 34,996	

WHAT TRENDS ARE WE SEEING ON SOCIALS?

In recent months, carousels are outperforming reels in certain key metrics, especially engagement. Whilst reels 
are great for  reaching new audiences, carousels are far better for engagement quality to your existing audience. 
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newsletter
Tourism industry newsletter

sent Monday November 17 2025 sent Wednesday 19 November 2025

sent Monday November 24 2025

recipients 195
total opens 94

open rate 48.5%

recipients 197
total opens 109

open rate 55.6%
click rate 6.1%

recipients 202
total opens 92

open rate 46.9%
click rate 5.6%

sent monday 15 december 2025

recipients 197
total opens 86

open rate 43.9%
click rate 1.5%
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festive season in the harvey region
Christmas time in the Harvey Region was busy with lots of celebrating and festive spirit. 

We created an ad campaign to go alongside our summer promotion advising all the wonderful things happening 
in the Region during December.

This consisted of:

social media campaign
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Newsletter blast

website blog
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Lost & Found FEstival
Destination Harvey Region participated in last year's Lost & Found 
Festival, working with our local operators to participate and take part 
in the festival's program.

Held from 16 to 19 October 2025, 6 events were held across the Harvey Region. 

Participating Harvey Region operators were Melville Park, Edith Valley, Adrift Brewery and Brugan Brewery, as well as 
one event held at the Harvey Recreation and Culture Centre.

Promotion for the festival stretched across many forms of media including radio, newspaper, social media and online 
blogs. 

244 tickets sold at events 
in the harvey Region

$17,390.60 in sales for 
the harvey region

5%
ctr

24k
link clicks

1.3m
impressions

400K
reach

28K
users

57k
page views

36K
sessions

73%
perth users

SOCIAL MEDIA

Website

feedback from participating business
"We loved hosting the Yoga Brunch with Shala Yoga and Grazing by Abbey for the Lost & Found Festival - a 
completely sold-out morning filled with incredible energy, glowing feedback from participants, and excitement for 
future events. The festival overall was huge win for the region, showcasing its vibrant community and offerings."
Edith Valley

feedback from ticket holders
"As an interstate visitor attending the Lost & Found Festival, the Melville Park High Tea on the Homestead was an 
absolute highlight of our trip. The food was delicious and incredibly plentiful. Every tier beautifully presented and 
full of flavour. We loved every minute of the experience. A wonderful experience all round and one we would happily 
recommend to anyone visiting the region. A perfect compliment to a fabulous festival weekend."
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coverage
RAC
Article: 10 of WA's Best Big Things

Article: Lesser-known beach getaways south of Perth
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coverage
RAC
Myalup's Miami Bakehouse collaborated with RAC for a two-day special where visitors could receive a free 
sausage roll.
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coverage
harvey-waroona reporter

Local businesses came together on 2 December 2025 for the second Harvey After Hours networking events, 
held at Brugan Brewery. 

Hosted by the Bunbury Geographe Chamber of Commerce and Industry (BGCCI) in partnership with the 
Shire of Harvey, the event highlighted the growing demand for connection across the Harvey Region 
business community.

This event saw coverage in the Harvey-Waroona Reporter. 
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google maps
Registering Harvey Region landmarks, parks and key attractions on Google Maps offers valuable marketing 
benefits by increasing visibility in local search results, enhancing discoverability across Google's travel tools, 
and allowing user-generated content like reviews and photos.

See below some big numbers we hit through Google Maps during this quarter:

BRUNSWICK RIVER WALK

147,409
VIEWS

binningup beach

87,869
views

Brunswick tavern

114,625
VIEWS
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brochure distribution
Destination Harvey Region have several brochures and maps available for visitors to help accompany them 
on their travels through the Region. 

These are dropped to local tourism operators, hotels and accommodation providers in Bunbury and are also 
delivered to accommodation providers throughout Perth, through a media company called Vanguard.

Vanguard distribute roughly 500 of our touring maps across Perth monthly, and we recently spotted them in 
Whiteman Park.

We are also currently working on a way to streamline the process for our Harvey Region operators to 
request more brochures when stock is running low. 


