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Monthly Breakdown

july august september TOTAL

FACEBOOK PAGE
FOLLOWERS

49 87 23 159

FACEBOOK PAGE
REACH

17,324 61,858 28,953 108,135

INSTAGRAM PAGE
FOLLOWERS

32 52 24 108

INSTAGRAM PAGE
REACH

6,758 2,392 2,030 11,180

WEBSITE VIEWS 16,547 23,742 23,202 63,491
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Website
Users

Where Are our users from?

Average engagement timeViews

24,286 1m 1s63,491

We received views from across the globe, with users from over 100 countries coming to our website. 

43.2%* 

*Compared to previous years

3.58%* 

top countries top cities
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Website
top 10 most viewed pages

things to note:
Our website views are trending upwards despite a worldwide trend of reduced website views due to the use of 
AI platforms such as Google Overlay and ChatGPT. 

We are currently investigating how to obtain data on this to report as well. 
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Website - Blog posts
CORPORATE WEBSITE - Blogs
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INVEST WEBSITE - blog
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Social Media - Facebook

Social Media - Instagram

9736

85,402

584

332,978

60,866

2,798

1,777

1,548

178

176

77

4,859

Total Reach

Total Page Reach

Total Accounts Engaged

Total Page Views

Total Views

Total Page Visits

Total Content Interactions

Total Post Interactions

New Followers

Total Followers

Pieces of Content Shared

Link Clicks

419.9%

295.4% 72.2%

44.4%

36.4%

4500%

*Figures compared to previous quarter

39.3% 39.8%

16.4%

20.2%
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Top performers social media
Top organic Post - facebook

Views 7,634	
Reach 4,082
interactions 30	

Top ORGANIC Post - instagram

Views 5,799	
INTERACTIONS 116	

Top PAID Post

Views 207,415	
reach 64,462	
link clicks 4,438	
post engagements 34,996
cost per link click $0.20	



Harvey Region Communications Report | Q1 2025/2026 10

newsletter
Tourism industry newsletter

sent tuesday july 8 2025 sent monday july 14 2025 sent friday july 25 2025

recipients 209
total opens 200

open rate 43.3%
click rate 2.9%

recipients 211
total opens 162

open rate 29.5%
click rate 8.1%

recipients 211
total opens 204

open rate 27.6%
click rate 5.2%

sent tuesday july 29 2025

recipients 207
total opens 114

open rate 26.6%
click rate 7.2%

sent tuesday September 2 2025

recipients 207
total opens 1066

open rate 36.7%
click rate 9.7%

sent thursday September 18 2025

recipients 205
total opens 101

open rate 21.0%
click rate 2.0%
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campaigns
harvey region heritage festival

The Destination Harvey Region team successfully hosted their first 
Harvey Region Heritage Festival, a three-day event celebrating the 
region's history, heritage and culture.

We ran a social media campaign targeting those in the Perth, Peel, 
Bunbury and Busselton areas. The social media campaign included paid 
and organic content across Facebook and Instagram.

Total Impressions Total Reach Total Link Clicks

42,628 25,586 705

social media campaign

organic social coverage
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campaigns
harvey region heritage festival

media coverage

things to note:
A full Harvey Region Heritage Festival report will be provided soon.
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campaigns
overtaken documentary
Brunswick-born and rasied, Mackenzie (Macka) Burgoyne, is setting his sites on completing the fastest known 
time completing the Bibbulmun Track. 

Perth production company, Sandbox will be documenting this great attempt in a short film, called Overtaken.

Late August, in the lead up to his attempt, Macka, along with the Overtaken film crew headed to Brunswick to 
capture the places that shaped Macka's life.

The Destination Harvey Region team hosted a barbecue at Melville Park for the crew and Macka's family which 
will be featured in the documentary. 

The documentary is scheduled for release in April 2026.
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coverage
RAC HORIZONs MAGAZINE
Two Harvey Region businesses were featured in the Winter 2025 edition of RAC's Horizons magazine as some 
of the top pit stops on a road trip down south.
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coverage
back roads abc

The Harvey Region was featured in not one, but two episodes of ABC's Back Roads. The first, following 
host Lisa Millar to Harvey during the beloved Harvey Harvest Festival, uncovering the different cultures 
that now call Harvey home. 

The second episode explores Van Life and the 1000s of women enjoying doing it alone. Ladies Camping 
Australia take to the stunning Lake Brockman to discuss with host, Myf Warhurst the benefits of 
camping alone and the sisterhood formed through this group.
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coverage
Delicious magazine
Myalup's Miami Bakehouse recevied a special mention in Delicious Magazine's top 50 best regional bakeries in 
Australia. 
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google maps
Registering Harvey Region landmarks, parks and key attractions on Google Maps offers valuable marketing 
benefits by increasing visibility in local search results, enhancing discoverability across Google's travel tools, 
and allowing user-generated content like reviews and photos.

See below some big numbers we hit through Google Maps during this quarter:

WEST COAST DRIVE 
LOOKOUT

147,409
VIEWS

YALGORUP National park 
information bay

115,264
VIEWS

australind pioneer 
memorial park

258,294
VIEWS

THINGS TO NOTE:

DBCA's Communication Team have released figures of traffic movements for 2024-2025. The results showed 225,000 
vehicles travelled through Lake Brockman Tourist Park and Logue Brook Dam. This is compared to the very popular 
Wellington Dam Mural and Kiosk site that saw 180,000 vehicles.

This illustrates the popularity of Logue Brook Dam and Lake Brockman Tourist Park, especially considering the 
considerable promotion the Wellington Dam Mural has received from Tourism WA and Australia’s South, combined with 
State Government funding.


