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Monthly Breakdown

APRIL MAY JUNE TOTAL

FACEBOOK PAGE
FOLLOWERS

18 14 96 128

FACEBOOK PAGE
REACH

7,103 3,365 14,001 24,469

INSTAGRAM PAGE
FOLLOWERS

35 65 83 183

INSTAGRAM PAGE
REACH

2,210 1,972 4,551 8,733

WEBSITE VIEWS 18,879 26,260 13,440 58,579
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Website
Users

Where Are our users from?

Average engagement timeViews

18,972 k 59s58,583 k

We received views from across the globe, with users from over 100 countries coming to our website. 

68.8% increase from previous year52.6% increase from previous year 7.62% increase from previous year
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Website
top 10 most viewed pages
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Website - Blog posts
VISIT website

corporate website
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corporate website (cont.)
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invest website - blog posts
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Social Media - Facebook

Social Media - Instagram

6,958

21,597

584

63,948

43,334

1,616

2,111

1,071

216

129

102

89,314

Total Reach

Total Page Reach

Total Accounts Engaged

Total Page Views

Total Views

Total Page Visits

Total Content Interactions

Total Post Interactions

New Followers

Total Followers

Pieces of Content Shared

Link Clicks
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Top performers (Organic) - Facebook
Top Post

Views 11,114	
Reach 5,630
Likes & Reactions 13	
Comments 4	
Shares 5	

Top performers (Organic) - INSTAGRAM
Top static Post

Views 13,553	
Likes & Reactions 372	
Comments 38	
Shares 11	

Top reel Post

Views 6,982	
Likes & Reactions 191	
Comments 30	
Shares 33	
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newsletter
Tourism industry newsletter

consumer newsletter

Sent	 4825
Opened	 643

SENT THURSDAY APRIL 17 2025 

Sent	 212
Opened	 102

SENT THURSDAY May 29 2025 

Sent	 213
Opened	 66

SENT wednesday june 25 2025 
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campaigns
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Tourist the bus MAY 2025

We worked with digital nomads, Adam and Clara who make up travel account, @Tourist_TheBus to create some fresh and 
engaging content of the Harvey Region. 

They came and visited the region for two weeks exploring cosy accommodation options, landmarks and favourite local spots 
to capture the essence of our pocket of the South West. 

Not only did we update our content library, we also collaborated on several Instagram posts with them along with  
@VisitBunburyGeographe and @Australias_SouthWest which branched our content out to a potential 153,533 
consumers.

The results
Across the campaign, we collaborated on five posts. In total, this saw our content receive:

•	 50,053 views
•	 28,180 accounts reached
•	 1,563 interactions

Notable Comments
"Stunning views! The Harvey Region seems like 
the perfect place for a getaway."
"Easily one of the most picturesque regions we've 
visited."

Notable Comments
"We've not heard of this place before and now 
we'd love to visit!"
"What a great location to stay with a little luxury 
thrown in!"
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When asked about their time in the Region, Adam and Clara said:

"We had such an incredible time shooting the Harvey Region! Thank you again for the opportunity. We’ll definitely be 
back to explore more in the future."

Notable Comments
"Such a stunning and underrated part of 
the South West!"

Notable Comments
"Oh this is the dream!"

Notable Comments
"I did not know there were so many great 
walks in this area. Saving this for next 
time I'm there!"
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google maps
Registering Harvey Region landmarks, parks and key attractions on Google Maps offers valuable marketing benefits 
by increasing visibility in local search results, enhancing discoverability across Google's travel tools, and allowing user-
generated content like reviews and photos.

See below some big numbers we hit through Google Maps during this quarter:

australind pioneer memorial park brunswick river walk

Christina Street Reserve


