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Monthly Breakdown

things to note

JANUARY FEBRUARY MARCH TOTAL

FACEBOOK PAGE
FOLLOWERS 703 183 25 911

FACEBOOK PAGE
REACH 32,400 65,000 16,900 114,300

INSTAGRAM PAGE
FOLLOWERS 39 67 52 158

INSTAGRAM PAGE
REACH 2,900 5,300 1,900 10,100

WEBSITE VIEWS 23,000 15,000 17,000 55,000

1.	 Destination Marketing Officer role filled mid-February. 

2.	 January website views increased 155% since January 2024.

3.	 Facebook deleted and restarted late last year. 
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Website
Users

Where Are our users from?

Average engagement timeViews

20,855k 1m 9s53k
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Website
consumer website - blog posts (3)

Views 36 351 viewsViews 12

corporate website - blog posts

invest website - blog posts

Blog Posts: 14
Total Views: 156

Blog Posts: 8
Total Views: 35
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Social Media - Facebook

Social Media - Instagram

7,659

98,735

314

239,285

41,032

3,841

1,392

1242

2,734

927

76

89,314

Total Reach

Total Page Reach

Total Accounts Engaged

Total Page Views

Total Views

Total Page Visits

Total Content Interactions

Total Post Interactions

Total Followers

Total Followers

Total Pieces of Content Shared

Total Paid Reach

+213.7%+213% +453%

+592.5%

Figures compared to Q2 2024/2025 

+590%
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Top performers (Organic) - Facebook
Top Post

Views	 5,882
Reach	 3,230
Likes & Reactions	 5
Comments	 1
Shares	 5

Views	 1,203
Reach	 1,066
Likes	 21
Comments	 1
Shares	 1
Saves	 1

Top performers (Organic) - INSTAGRAM
Top Post
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newsletter
February saw the return of our Tourism Industry Newsletter, a monthly blast to our Region’s tourism 
providers to keep them up to date with DHR events, initiatives and workshops, as well as any industry 
support opportunities. 

We also sent out our first consumer newsletter since 2023. We plan to send out six newsletters per year, 
aligned with the Indigenous Australian seasons. 

Tourism industry newsletter

consumer newsletter

February 2025

Sent	 4,790
Opened	 964

March 2025

Bunuru Season
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campaigns
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harvey harvest festival giveaway february 2025

What content was put out during the campaign?

Included in Tourism 
Industry EDM

Paid social 
media content

Organic social 
media content

The results
We received an overwhelming 988 entries into our competition. Entries were made by signing up to our 
consumer newsletter. 

The competition winners were Pat Nolan and Mia Edge from Perth who enjoyed their weekend away in the 
Harvey Region. 

Their prize included:

•	 2 nights at Honeymoon Hideaway
•	 2 tickets to the SWOC Music Spectacular
•	 2 tickets to the Harvey Harvest Long Table Lunch
•	 $150 voucher to The Curious Cockatoo
•	 Private transfers in a luxury vehicle with Pop A Cork Tours
•	 Welcome basket of local produce

Entry link through 
Mailchimp
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New facebook page promotion jan - mar 2025

What content was put out during the campaign?

Paid social 
media advertising

Mention at Tourism 
Advisory Group

Consumer
newsletter

Tourism industry 
newsletter

The results
Across the last three months, the Destination Harvey Region Facebook saw an increase of 911 followers.

We spent $422.38 in paid advertising through Meta with the goal of increasing awareness of our page and brand. 

The results from this campaign saw a reach of 36,246.


