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MONTHLY BREAKDOWN

_ JANUARY FEBRUARY MARCH TOTAL

rouowes 703 e : "
FACEE(E)AOCKHPAGE 32,400 65,000 16,900 114,300
rouowes & ’ 52 .
INSTASERAACI\: PAGE 2,900 5 300 1,900 10,100
WEBSITE VIEWS 23,000 15,000 17,000 55,000

THINGS TO NOTE

1. Destination Marketing Officer role filled mid-February.

2. January website views increased 155% since January 2024.

3. Facebook deleted and restarted late last year.
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WEBSITE

Users

20,855K

Views

Average engagement time

@ In9s

WHERE ARE OUR USERS FROM?

Country

Total

1 Australia

2 Australia

3 Australia

4 Australia

o Singapore

6 Australia

7 United Kingdom
8 Ireland

9 United States

10 United States

Region ~ x

Western Australia
New South Wales
Victoria
Queensland

(not set)

South Australia
England

County Dublin
Ohio

Virginia

J» Active users

21,692
100% of total

18,624 (85.86%)
711 (3.28%)
582 (2.68%)
291 (1.34%)
192 (0.89%)
132 (0.61%)

94 (0.43%)
88 (0.41%)
77 (0.35%)

62 (0.29%)
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12

13

14

15

COUNIRY AETIVEIRERS
Australia 20K 1t23.4%
United States 388 151.0%
-Singapure 193 t787%
.Llnited Kingdom 107 139.0%
Ilrelami g8 t104.
;I.‘.hina 78 13500
Ilndia 65 116.1%

Country = Region - *

Total

China Guar_lgdong

Province

United States California

Australia Tasmania

Australia ::::2'::" Capital

Hong Kong (not set)

United States (not set)

United States New York

United States Washington

Sweden z;::;tten

J+  Active

21,692
100% of total

55 (0.25%)
45 (0.21%)
35 (0.16%)
32 (0.15%)
29 (0.13%)
29 (0.13%)
27 (0.12%)
25 (0.12%)

23 (0.11%)



£ PLANNING YOUR STAY

¥ SEE&DO

28 Feb 2025

A Weekend Escape in the Harvey
Region

If you're craving a weekend getaway filled with
rolling vineyards, a stunning coastline, and a touch
of country charm, the...

Read more -

Blog Posts: 14
Total Views: 156

Blog Posts: 8
Total Views: 35
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Q, GENERAL

28 Feb 2025

¥ SEE&DO

Go Big, Go Orange with Australian
Traveller

The Big Orange hits the list of Australian Traveller
Magazine’s “Guide to 31 of Australia’s Iconic Big
Things”

Read more

HARVEY CHEESE
£ 5T DUKES DISTILLERY

(O GENERAL £ PLANNING YOUR STAY

<7 SEE&DO

21Jan 2025

Uncover Harvey Region’s Ultimate
Road Trip Bucket List!

Plan your trip to the Harvey Region with the help
of the new 2025 Road Trip Bucket List!

Read more =



Figures compared to Q2 2024/2025

Total Page Reach Total Page Visits Total Followers

98,735 3,84 927

Total Page Views Total Post Interactions Total Paid Reach

239,285 1242 89,314

Total Followers

2,734

4 +213.7%

Total Reach Total Views

7,659 41,032

A +213% 4 +453%

Total Pieces of Content Shared

76

4 +590%

Total Accounts Engaged Total Content Interactions

3l4 ,392

4 +592.5%
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Visit Harvey Region
16 March at 08:10- @

Ever been to Brunswick River Pool? Just north of Brunswick, it's a stunni pot to while away a
beautiful, sunny Autumn day. Grab some sn: chill in the shade, or take a dip in the river (if you'
brave). What better way to spend a sunny Sunday @

BiancaTurriphoto (IG)

Views 5,882
Reach 3,230
Likes & Reactions 5
Comments 1
Shares 5

visitharveyregion “e

. visitharveyregion 6w =
Ready to @VisitHarveyRegicn? Start Views 1 203
planning your adventure with our 4
Harvey Region Ultimate Road Trip Reach 1 066
Bucket List! From scenic spots to ’
mouth-watering eateries and hidden L| kes 2 1
gems, there’s so much to see and do in
this beautiful region.
g o Comments 1
Shares 1
Saves 1

Qv W
CqG 21likes

February 14

Add a comment... @
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NEWSLETTER

February saw the return of our Tourism Industry Newsletter, a monthly blast to our Region’s tourism
providers to keep them up to date with DHR events, initiatives and workshops, as well as any industry
support opportunities.

We also sent out our first consumer newsletter since 2023. We plan to send out six newsletters per year,
aligned with the Indigenous Australian seasons.

TOURISM INDUSTRY NEWSLETTER

February 2025 March 2025

We're back!

We're excited to announce the return of our Industry Newsletter, providing
regular updates from the Destination Harvey Region team, connecting directly
with the Region's leading tourism providers.

HARVEY SHOW | 25 + 26 APRIL

The Harvey Agricultural Show returns
for a two-day event, jam-packed with
activities, entertainment and live
competitions. Friday night, the grounds
are open from 5pm to 9pm, concluding
with a spectacular fireworks display.
The grounds will be open from 9am to
Spm on Saturday.

Two newcomers have joined our team:
Stephanie Power - Tourism Officer
Riley Inglis - Destination Marketing Officer

Expect regular monthly updates from us, as well as bonus content along the
wayl

Secure your tickets here.

CONSUMER NEWSLETTER
Bunuru Season
WE ARE

HARVLY
RIGION

Sent 4,790
Opened 964

Welcome to Bunuru Season, also referred to as the Season of Adolescence.

Bunuru Season is the hottest time in the Noongar Seasonal Calendar, bringing
intense heat, minimal rainfall, and clear skies filled with bright stars. The
changing sunlight affects the land, while ocean breezes influence air
movement.

Wattle and banksia bloom, filling the air with their fragrance, while the ancient
jarrah tree shows signs of growth. This towering tree thrives in the heat and
provides shelter for wildlife, including the black cockatoo.
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CAMPAIGNS

Harvey Region Communications Report | Q3 2024/2025




HARVEY HARVEST FESTIVAL GIVEAWAY regrunry 2025

WHAT CONTENT WAS PUT OUT DURING THE CAMPAIGN?

Included in Tourism Paid social Organic social Entry link through
Industry EDM media content media content Mailchimp

THE RESULTS

We received an overwhelming 988 entries into our competition. Entries were made by signing up to our
consumer newsletter.

The competition winners were Pat Nolan and Mia Edge from Perth who enjoyed their weekend away in the
Harvey Region.

Their prize included:

2 nights at Honeymoon Hideaway

2 tickets to the SWOC Music Spectacular

2 tickets to the Harvey Harvest Long Table Lunch

$150 voucher to The Curious Cockatoo

Private transfers in a luxury vehicle with Pop A Cork Tours
Welcome basket of local produce
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NEW FACEBOOK PAGE PROMOTION JAN - MAR 2025

WHAT CONTENT WAS PUT OUT DURING THE CAMPAIGN?

Paid social Mention at Tourism Tourism industry Consumer
media advertising Advisory Group newsletter newsletter

THE RESULTS

Across the last three months, the Destination Harvey Region Facebook saw an increase of 911 followers.
We spent $422.38 in paid advertising through Meta with the goal of increasing awareness of our page and brand.

The results from this campaign saw a reach of 36,246.

Ads © Views Tl Reach 1. Results 1. Amount spent 1.
Ad

28 Jan ® Created by Lily Yeang AU$195.67
- Page likes Completed ?.9’326 16,885 304 Spend of AU$28.00 per

. X Views Reach Follows or likes (i ]

We are... w Hinterland hikes day

Heavenly beaches Happy splash...
Ad

e, 14 Jan ® Created by Lily Yeang AU$226.71
E Page likes Completed .‘7,’.1'5_93 19,363 464 Spend of AU$32.40 per
i Views Reach Follows or likes
Cnly 90 minutes from Perth and The day
Margaret River Region, the
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